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Dynamic Epistemic Logic is the logic of knowledge
change. This book provides various logics to support
such formal specifications, including proof systems.
Concrete examples and epistemic puzzles enliven the
exposition. The book also offers exercises with answers.
It is suitable for graduate courses in logic. Many
examples, exercises, and thorough completeness proofs
and expressivity results are included. A companion web
page offers slides for lecturers and exams for further
practice.

Do you want to download or read a book? - Consumer
ratings and reviews, such as those seen on Amazon make the difference between
prospects and customers and directly affect the online reputation of companies and
products. Individual reviews combine to provide a community consensus that prospects
use to make their final buying decision between two or more products. In the end, the
difference between a four-star rating and a five-star rating makes all the difference to a
company's online reputation and directly affects the bottom line. Amazon ReviewsWhile
this article uses Amazon as a primary example, the same practices can be altered and
used with other review sites as well.The unfortunate fact is, Amazon reviews are rife with
'shills'. For review purposes, a 'shill' is a person who pretends to have no association with
a product or service - but in reality does, and who espouses positive reviews for that
product or service. Shill reviews are intended to skew ratings in favor of the products or
services they represent. While Amazon and sites like it do their best to eliminate shills,
they cannot be totally eliminated. In an attempt to add more trust to their reviews,
Amazon has created a special category of reviewers called 'Amazon Vine' reviewers.
Amazon Vine reviewers are meant to be more trusted than other reviewers and are chosen
based on the trust they have earned in the Amazon community for writing accurate and
insightful reviews, however even this program cannot guard against professional shills
whose primary job is to fool Amazon. Attacking Competitors using Amazon
ReviewsMany companies use Amazon reviews as a weapon against their competitors in

an effort to damage their online reputation. Knowing that the product with the highest
review usually wins, they hire shill reviewers to write false positive reviews about their
products and in many cases to write scathing negative reviews about their competitors
products. To the prospective customer these reviews appear perfectly legitimate; some
even contain intentional spelling errors to appear more realistic. Faced with a choice of
using the same unethical practices their competitors are using or taking the high road and
losing market share, many companies are at a loss. Ethical vs. Shill ReviewsThere are
ethical solutions to combat shill reviews and the online reputation problems they cause.
The Amazon Vine program allows vendors to submit products for review by their Vine
reviewers, but does not influence the reviews. Because crafty professional shills have
infiltrated the program they are not completely trustworthy. Providing the product (or
service) is in fact excellent, prospective users of a product can be contacted and asked to
try the product for free. When running your own review program, In return for the free
product, they agree to write an Amazon review, blog review, or other review. They also
agree to submit all reviews through a third-party review management service before
submitting their Amazon or other review. If their review is found to be balanced, even if
it contains constructive but true and informative criticism, it can then be submitted for
inclusion in reviews by the consumer using their own account. If a company has existing
clients, for example those that have provided testimonials for the its products or services
in the past, those individuals can be asked to share their reviews with others on Amazon,
by blogging, or providing blog comments to existing blog product reviews. For
companies with an existing client base, blog contests can be used to motivate individuals
to provide reviews. The reviewer writes a review, submits the web address of the review
to the review management service, and is entered to win a prize if their review is
randomly chosen during a drawing.In this way shill reviews can be counteracted using
ethical means. It is worth repeating that the product or service being reviewed is, in fact,
superior to the competition. Picking ReviewersIf a company has existing positive reviews
and testimonials and the contact information for the individuals who created the
testimonials, a blog contest or review contest is a good first step. If no existing 'house list'
is available, reviewers must be located. To do this, opt-in mailing lists that align with the
preferred reviewer profile can be purchased or rented. An email inviting the prospective
reviewer including review process stipulations is crafted and sent. Responses are tallied
and managed, product shipped and reviewers contacted after a pre-determined time and
asked for their reviews. Another option is to use blogging contest sites, however the
degree of control over the content of the review is lost when using this method. Asking
the Right QuestionsOne secret to getting good answers is asking the right questions.
Providing a reviewing guide is very helpful in channeling responses in the preferred
direction. For example, rather than asking 'did you like the product', ask more specific
questions that reflect the positive attributes of the product or service. If your product is
easier to install than that of the competition, ask 'Please describe the installation process'.
A positive Amazon review can make the difference between winning or losing in the
marketplace. While more difficult and time-consuming, managing ethical reviews is a
win-win process for both companies wishing to protect their online reputation and
consumers who rely on balanced reviews to make buying decisions. - Read a book or
download
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Dynamic Epistemic Logic pdf kaufen? - First City Monument Bank Plc (FCMB) has
released its financials for the year, ended December 31, 2012 and the first quarter results
ended March 31, 2013 (unaudited), declaring profit after tax of N15.3billion for the
financial year ended December 31, 2012 and a profit after tax of N4.2billion for the first
quarter ended March 31, 2013. The bank also declared a bonus of one additional share for
every 25 shares held by its shareholders.The audited accounts for the full year ended
December 31, 2012 recorded a profit after tax of N15.3billion, an increase of 256% over
2011. Similarly, profit before tax rose significantly by 252.1% to N16.23billion in
2012.The financial report for 2012 also showed that gross earnings was up by 54.3%
from N75.70billion realised in 2011 to N116.83billion, indicating an increasing market
share for FCMB. Also, the financial institution's loans and advances improved by 10.7%
to N357.798billion last year compared to N323.353billion the previous year. As a
demonstration of its resilience, the bank's total assets equally rose to N909billion as at the
end of 2012, as against N602billion in 2011. FCMB's merger with the defunct FinBank
also impacted positively on the performance of the bank as its operating income grew by
48%.In the same vein, FCMB maintained the momentum of its last year performance into
this year as the result for the first quarter ended March 31, 2013 showed a profit after tax
of N4.2billion. This represents a rise of 3% from the N4.10billion made in the
corresponding period of 2012. Gross earnings within the three months period also
witnessed a leap from N26.12billion as at March 31, 2012 to N31.41billion as at March
31 last year. Speaking on these results, the Group Managing Director/Chief Executive of
FCMB, Mr. Ladi Balogun, said that, "we are pleased to have returned to profitability
after the challenges of 2011� doing so, whilst also successfully executing the recent
merger makes the year's performance all the more remarkable". He added, "the trend
continued in the first quarter of 2013 and we expect our performance to gather
momentum as we begin to improve productivity of the immense resources and capacity
we have acquired". Mr. Balogun pointed out that going forward, attention would be
placed on improving efficiency, customer experience and employee morale and
productivity in the enlarged entity, which has set a target to be among the top five banks
in Nigeria by the year 2015.The FCMB boss expressed confidence that, "these will
translate into greater profitability and sustainable market share growth in 2013 and

beyond".Analysts have described the results as, "healthy and an indication that the bank
is well positioned to compete at the highest level in the Nigerian banking sector".
Following the merger with FinBank, the FCMB group now has 2 million customers, 280
branches and cash centres nationwide with presence in the United Kingdom and South
Africa. The financial institution has also secured approval to adopt the Holding Company
structure.� -Download quickly, without registration

