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Knowing or felling that we are all connected to each
other and to the cosmos by more than our eyes and ears
is not a new notion but one as old as humanity.
Traditional indigenous societies were fully aware of
nonmaterial connections and incorporated them into
daily life. The modern world, however, continues to
dismiss and even deny these intangible links - taking as
real only that which is physically manifest or proved
'scientifically'. Consequently our mainstream culture is
spiritually impoverished and the world we live in has
become disenchanted.In THE AKASHIC
EXPERIENCE, 20 leading authorities in fields such as
psychiatry, physics, philosophy, anthropology, natural
healing, near-death experience and spirituality offer
firsthand accounts of interactions with a cosmic memory
field that can transmit information to people without having to go through the senses.
Their experiences with the Akashic field are now validated and supported by evidence
from cutting-edge sciences that shows that there is a cosmic memory that contains all
information - past, present and future. The increasing frequency and intensity of these
Akakashic experiences are an integral part of a large-scale spiritual resurgence and
evolution of human consciousness that is under way today.- includes contributions from
Alex Grey, Stanislav Grof, Stanley Krippner, Edgar Mitchell and others.- Provides
important evidence for the authenticity of nonmaterial contact that human beings have
with each other and the cosmos.

Do you want to download or read a book? - Social media began to be prevalent around
2005. Today, social media sites like Facebook and MySpace are prevalent among all age
groups, although they began with a focus on young people as their main audience, to
keep in touch. Today, though, corporations, too, use these sites to improve customer
relations. As of 2009, social media has begun to revolutionize the way corporations are
managing customer relations altogether.Garner, an IT advisory and research company,
has said that by 2010, 60% of the Fortune 1000 companies are going to be using social

media as one method to make customer relations better. That's good news, but Gartner
also states that over 50% of those companies who are going to use social media to
improve customer relations will do it improperly, and in fact may actually harm customer
relations rather than improve them. Gartner suggests that instead, companies focus on
analyzing customer buying online so that they can get figures on return on investment for
customer loyalty and sales, specifically as they happen through social media sites.Gartner
has said that there are four steps that businesses need to pursue so as to use social media
successfully as a means to improve and manage customer relations. The first step is to
clearly define what the purpose of the social and media initiative is. The second step is
that a company must be willing to surrender some control over social media as a means to
customer relations, because the public at large wants to "own" part of the relationship as a
reward for their participation.Third, companies should focus on rewards for customers
that participate in social media. For example, they may set up venues whereby
participants can rate contributions or information on the site, vote, and so on. Fourth and
finally, companies should invest in having staff in-house who specifically set up social
media customer relations as an initiative. This should never be done as just "something to
try." Instead, if companies are truly going to try social media as a means to improve
customer relations, it should be done seriously, with staff and ancillary staff devoted to it
as required.There is no question that social networking has changed the behavior of a
critical mass of individuals as customers and prospects. According to Gartner, they can
no longer be described adequately based on demographic information, which is the usual
target for corporate customer relations efforts. However, with that said, don't spend a lot
of time or effort in trying to use social media as a focus with any great effort unless you
know will pay off by driving truly valuable traffic to your website.Non-linear Creations
did a one-year study of the effects of five social media sites (LinkedIn, Facebook,
Twitter, MySpace, Stumbleupon) on their own home page. After a year, it was
determined that social media sites drove about'% of their site's visitors from the referring
sites in aggregate.In the Case of Non-linear Creations, Linkedin and Facebook
outperformed the other social media sites. That's important, but it isn't the whole story.
What about conversion rates? Non-linear Creations measured conversion rates by
whether visitors downloaded one of their white papers, subscribed to their blog or
newsletter, or contacted them by phone or email. In this case - driving real prospects Linkedin outperformed the other sites. Traffic from Linkedin was much more likely to
convert than the average site visitor. Other social media sites actually underperformed the
average.There's no guarantee that Linkedin will give your company the tangible results
that Non-linear Creations got. It probably depends on what type of business you have. It
is not quite understood what the less tangible benefits are of reaching customers online in
a way that makes them feel as if the brand is listening and cares enough to interact in the
way they desire. One of the things people dislike about customer support call centers is
their anonymous feel. It keeps them from feeling a sense of relationship to the brand. So
far no obvious downsides of using social media for customer service, so it would seem to
be in any company's best interests to use this form of outreach.It certainly isn't hard to
create accounts on social media sites. The hard part is in actually interacting with
customers on them, listening to them, and analyzing your online visitor numbers to see
which social media sites give you the most return on investment in terms of online sales
or some other metric. At that point you'll have to determine how much effort to put into

making under-performing social media referrers more effective. - Read a book or
download

The Akashic ExperienceEbook android, PDF, Mac, EPUB, Windows, Tablet download
book (english) read free

To read or download this book? The Akashic Experience - februari 2009 ?

The Akashic Experience pdf kaufen? - Go International: Grab more Opportunities for
your membersImagine your chamber has a local fair, exhibition or trade show events to
promote, and you'd like to increase attendance, and attract people from other cities and
countries to the event. How do you that?Do you hire an advertising agency to promote
the event abroad? Do you buy advertising on Internet and in international newspapers and
trade magazines?In fact, most of chambers won't be able to afford the cost of a national
or international marketing for all their Event Promotion. Even if they could, the impact
may be well limited.Surprisingly, chambers could overcome these limitations by joining
forces through peer referral networks, where they recommend each other events.When a
chamber has an event to promote, and needs help to reach and attract people from other
cities and countries, they will log into the peer referral program and send referral requests
to other chambers of commerce around the world. The chambers of commerce that find
the event interesting will recommend it to their local contacts and businesses for Free.It is
a more simple, effective and affordable way for a chamber to promote its local business
events and opportunities abroad.The "Goodbuzz Network" has been created for that.
Check it out here: http://www.goodbuzz.org 3 simple steps to get started with the
GoodBuzz Network1 Create your chamber's account.It's simple and take less than 1
minute.2 Select and join local and international networks. * Join the Global network of
chambers. This network will help you reach people all over the world. * Join your
national network of chambers. This network will help you reach people in other cities and
regions of your country. If a national network is not yet created, start it and invite other
chambers in your country to join. * Join your regional chambers network (examples:
European chambers of commerce Network, East Africa Chambers Network, etc. ). If a
regional network is not yet created, start it and invite other chambers in your region to
join. * Create your city business referral network. It's usually a network for local small
businesses to share opportunities and to help each other promote their activities and
events. If your city referral network is not yet created, start it and invite other local
businesses to join.3 Start your promotions.When you have a chamber events to promote,

just log into the Goodbuzz program and send referral requests to the members of the
networks you belong to.The Goodbuzz network helps regional chambers bring value to
their members on a daily basis. -Download quickly, without registration

